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RAN-2408000602030004
F.Y. B.Com. (NCF - NEP) (Sem. - II)  Examination November - 2025

Minor : Marketing - II (Paper : II)

Time: 2 Hours ] [ Total Marks: 50

k|Q“p : / Instructions

(1)  D‘fp¡¼s v$ip®h¡g rhNsp¡ DÑfhlu ‘f Ahíe gMhu.
  Fill up strictly the above details on your answer book.

Seat No.:

Student’s Signature

â. 1.  “uQ¡“p“p¡ k„rnàsdp„ S>hpb Ap‘p¡ (L$p¡C‘Z ‘p„Q) (10)
  1. AIDA ¿epg iy„ R>¡?
 2. sd¡ k„sp¡j iåv$“¡ L¡$hu fus¡ ìep¿epres L$fp¡ R>p¡?
 3. k¡ëk âdp¡i“ iåv$ ìep¿epres L$fp¡.
 4. âp¡X$¼V$ gpC“ iy„ R>¡?
  5. IMC “p¡ A’® iy„ R>¡?
 6. N°plL$“u A‘¡np“p¡ sdpfp¡ A’® iy„ R>¡?
 7. k¡hp A“¡ kpfp hÃQ¡“p L$p¡C‘Z b¡ saphsp¡ gMp¡.
 
â. 2.  cph -d|ëe ^pfZpAp¡“p¡ D‘ep¡N L$fu“¡ bÅf rhcpS>“ kdÅhp¡. (12)

A’hp
â. 2. A. rhõs©s dpL£$qV„$N rdîZ“u QQp® L$fp¡ - ÓZ h^pfp“p Ps. (06)
 b. L$p¡çeyr“L¡$i“ rdîZ“u rhNshpf QQp® L$fp¡. (06)

â. 3.  “uQ¡“p S>hpbp¡ gMp¡ : 
 A. dpL£$qV„$N ¿epgdp„ duqX$ep ‘k„v$Nu“¡ Akf L$fsp ‘qfbmp¡ kdÅhp¡. (06)
  b. dpL£$qV„$N L$p¡çeyr“L¡$i“dp„ AIDA ¿epg kdÅhp¡. (06)

A’hp
â. 3.  qL„$ds r“^p®fZ âq¾$ep rhNshpf kdÅhp¡. (12)

â. 4. A. “uQ¡“p S>hpbp¡ gMp¡ (L$p¡C‘Z b¡) (08)
 1. k¡hpAp¡ dpL£$qV„$N rÓL$p¡Z“¡ rhNshpf kdÅhp¡.
 2. cphp¡“u k„h¡v$“iugsp ‘f CÞV$f“¡V$“u Akf kdÅhp¡.
  3. GATS  hN}L$fZ
 4. kl“iugsp“y„ n¡Ó
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â. 4. b. V|„$Lu $“p¢^p¡ gMp¡ (L$p¡C‘Z b¡) (08)
 1. k¡hp“u A‘¡npAp¡ A“¡ N°plL$p¡“u ^pfZpAp¡ dpV¡$ dpL£$qV„$N k„ip^“
 2. qL„$dsp¡ “½$u L$fhpdp„ rhsfZ Q¡“g“u c|rdL$p
 3. qL„$ds õ‘^p®ÐdL$sp
	 4.		 krh®k	dpL¤$qV„$N	rÓL$p¡Z 

ENGLISH VERSION

Q. 1.  Answer the following in Brief: (Any 5)  (10)
 1.  What is AIDA concept?
	 2.		 How	you	define	the	word	Satisfaction?
	 3.		 Define	the	term	Sales	Promotion.
 4.  What is Product line?
	 5.		 What	is	the	meaning	of	IMC?
	 6.		 What	do	you	mean	by	customer	expectation?
	 7.		 Write	down	any	two	differences	between	service	and	good.

Q. 2.  Explain	the	Market	Segmentation	using	Price-Value	Perceptions.		 (12)
OR

Q. 2.  Write Following Answers:
 (A)		 Discuss	the	extended	Marketing	Mix-	Three	additional	Ps.		 (06)
 (B)		 Discuss	the	Communication	Mix	in	detail	
 (06)
Q. 3.  Write Following Answers:
 (A)		 Explain	the	factors	affecting	Media	selection	in	marketing	concept.		 (06)
 (B)		 Explain	the	AIDA	concept	in	Marketing	communication.		 (06)

OR
Q. 3.  Explain	the	Pricing	Process	in	detail.		 (12)

Q. 4. A. Write Following Answers (Any Two) (08)
	 1.		 Explain	Services	Marketing	Triangle	in	detail.
	 2,		 Explain	effect	of	the	internet	on	pricing	sensitivity.
	 3.		 GATS	Classification
	 4.		 The	Zone	of	Tolerance.

Q. 4. B. Write Short Notes (Any Two)  (08)
	 1.		 Marketing	research	for	service	expectations	and	perceptions	of	customers.
	 2.		 Role	of	the	distribution	channel	in	setting	prices.
	 3.		 Price	competitiveness.
	 4.		 The	Service	Marketing	Triangle.

 
 


