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ENGLISH VERSION

Answer the following in Brief: (Any 5)

What is AIDA concept?

How you define the word Satisfaction?

Define the term Sales Promotion.

What is Product line?

What is the meaning of IMC?

What do you mean by customer expectation?

Write down any two differences between service and good.

Explain the Market Segmentation using Price-Value Perceptions.
OR

Write Following Answers:

Discuss the extended Marketing Mix- Three additional Ps.

Discuss the Communication Mix in detail

Write Following Answers:

Explain the factors affecting Media selection in marketing concept.

Explain the AIDA concept in Marketing communication.
OR
Explain the Pricing Process in detail.

Write Following Answers (Any Two)

Explain Services Marketing Triangle in detail.
Explain effect of the internet on pricing sensitivity.
GATS Classification

The Zone of Tolerance.

Write Short Notes (Any Two)

Marketing research for service expectations and perceptions of customers.

Role of the distribution channel in setting prices.
Price competitiveness.
The Service Marketing Triangle.
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